
WRITING A NEW PLAYBOOK:

CAMPAIGNING TO BE THE FIRST WOMAN VP

We haven’t seen a woman vice presidential candidate on a major party ticket

in 12 years. A lot has changed, culturally, since 2008. Over the past several

years, women have made major strides in political fields—for example, a

record-breaking number of women were elected to the U.S. House of

Representatives in 2018, and many of them did it by throwing out the old

playbook and running as their authentic selves.

Our research shows that the notion that women candidates aren’t as

electable as their male counterparts is a myth. However, despite recent

strides, our research (conducted in 2019) also shows that women

candidates are still held to different and higher standards than men on

the campaign trail.

During the past 150 years, only two women have ever

been running mates on a major party presidential ticket. 

Compared to 70 men.

Women who seek executive office face additional obstacles compared to men,

according to our research. They must prove that they are qualified. For men,

their qualifications are assumed.

https://www.barbaraleefoundation.org/wp-content/uploads/FINAL_Ready-Willing-Electable-11.4.19.pdf
https://www.barbaraleefoundation.org/politics/campaign-essentials/essential-guide-preparation/


Women candidates must satisfy

both gender stereotypes. Voters

expect a woman to be strong

enough to handle difficult situations,

but if a woman appears “too tough,”

she risks jeopardizing her likeability.
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  Our research shows women face

additional barriers when they seek

executive office. While men are

assumed to be qualified, women have

to prove over and over they are up to

the job.

We know from our research that

likeability is non-negotiable for

women. Voters will vote for a man

they do not like, but will not do the

same for a woman.

Confidence is key for women

candidates when establishing

likeability with voters. Voters assess

a woman’s confidence within 30

seconds.

Voters want a woman candidate who

can handle a crisis. Our research found

that voters ranked being able to handle

a crisis as a top trait when assessing a

woman’s electability. Voters value two-

way communication—both

sharing information and listening to

experts and people impacted—as

essential for leaders in a crisis.

Authenticity is important. Voters want a

360-degree candidate. Voters want to

see the whole of the candidate’s human

experience, and how it will affect the

decisions she makes as a leader.

https://www.barbaraleefoundation.org/wp-content/uploads/The-Essential-Guide_20th-Anniversary.pdf
https://www.barbaraleefoundation.org/politics/campaign-essentials/essential-guide-preparation/
https://www.barbaraleefoundation.org/wp-content/uploads/The-Essential-Guide_20th-Anniversary.pdf
https://www.barbaraleefoundation.org/wp-content/uploads/BLFF-Likeability-Memo-FINAL-1.pdf
https://www.barbaraleefoundation.org/research/rising-to-the-occasion/
https://www.barbaraleefoundation.org/research/rising-to-the-occasion/

